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COSMETICS PACKAGING

H
eadquartered in New York City, Arcade 
Beauty is a private company created 
by the merger of Arcade marketing 

and Bioplan. With several locations worldwide 
– including in the US, Brazil, China and 
Europe – the company claims to offer a 
complete spectrum of sampling solutions for 
the cosmetics and perfume sectors. 

Arcade Beauty has been surfing on the 
wave of mini- and single-dose products – 
nomadic items that have a double use. They 
are practical, hygienic and easy to carry for 
travel purposes, sports or at the office, but they 
are also ideal for testing treatments, perfume 
or make-up. These products are, therefore, an 
opportunity for brands to showcase a product 
and attract new consumers for a minimal 
entry fee.  

With a staff count of about 550 in France, the 
four plants there have their own packaging spe-
cialities. The Biopack site in Val-de-Reuil (close 
to Rouen) is dedicated to cosmetics in order to 
respond to travel and beauty on-the-go trends.  

A controlled-atmosphere zone features new 
machines with filtered air and overpressure. 
This area is dedicated to the filling of single-
dose products: tubes (including mascaras), 
jars, mini-bottles, glass and plastics pumps, 
and airless packs.  

At the Thouars site (Deux-Sèvres), form-
fill-seal (FFS) equipment allows for the pro-
duction of doypack, sachets and stick packs. 
Most of the printing on flexible packaging 
samples is done at Airvault, in the Nouvelle-
Aquitaine region. 

 
Reimagination post-coronavirus 
Gone is the time, when a lipstick could be 
tested directly on the back of the hand or a 
eyeliner right on the eyes, admits Arcade 
Beauty’s European marketing director Isabelle 

Louis. “Today, beauty outlets are reorganising 
to offer maximum consumer protection, and 
therefore, the entire commercial relationship is 
being rethought,” she says. “The role of the sales 
advisor is becoming major, all the way through 
from product testing to the act of purchase.” 

Arcade Beauty has been thinking over the 
last few months about these new issues facing 
brands and retailers. The group has reconsid-
ered its entire make-up and perfume offer in 
order to adapt to the new constraints and to 
propose new solutions, from the test dose to 
be detached by the sales consultant to the 
unit dose on display. 

Despite Arcade Beauty’s existing samples 
being successful with brand-owners, a revamped 
offer had to be built in a matter of weeks. 
Three objectives for new samples were set: to 
make them more practical for the sales adviser, 
more hygienic for the consumer, and more 
cost-effective for the brands. 

 
A magic mix of material 
Alongside board and flexible films, thermo-
formed plastics are important for Arcade 
Beauty in Europe, Louis explains. “For the 
thermoforming process, it is mainly amorphous 
PET (APET),” she says. "Thanks to its great 
transparency, ease of processing and excellent 
barrier properties, APET films are one of the 
fastest-growing plastics in the thermoforming 
industry.  

“APET film packaging is both flexible and 
transparent, while remaining one of the 
most environmentally-friendly alternatives 
to other polymers.” 

As the company explains, it is more typically 
used for food products, and offers good impact 
resistance and good barrier against oxygen, 
water, carbon dioxide and nitrogen. As much as 
possible, Arcade Beauty makes its thermoformed 

shells from 50 per cent post-consumer recyclate.  
“For our cosmetic sample Lipspop, we use a 

complex APET/ PE for the rigid shell packaging,” 
says Louis. 

Beauty-to-go samples are an opportunity for 
brands to showcase a product and attract new 
consumers at minimal cost, but now Arcade 
Beauty is focusing on retail, given that testers 
are no longer appropriate for hygienic reasons. 

Undergoing store testing, Lipspop is a mini 
shade-applicator for a real test on lips. Mean-
while, Lipseal is presented either in single-
dose format or in peel-off boards to be distributed 
on request by the beauty adviser.  

Lipseal packaging consists effectively of a 
label that can be peeled to access the product 
underneath. BeautiSeal is a similar package, 

Snap adaptations 
to a new wave
The global health crisis has imposed new constraints on almost everything, 
and the cosmetics industry is no exception to the rule. The testing of make-up 
and perfume products at point-of-sale is being revised to guarantee 
maximum consumer protection, and the packaging has had to follow. 
Dominique Huret investigates 
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where single doses are offered in sheets, clas-
sified by colour, to be detached by the beauty 
advisor. It can be supplied in thermoformed 
doses or sachets. 

Mini-doses existed before, but now Arcade 
Beauty presents them as a colour chart that 
can be consulted in a swatch, detached and 
given individually. These flat packaged sam-
ples are easily customised and are popular 
with brand owners to insert in women’s mag-
azines, for example. 

For eye make-up in beauty outlets, the 
Mascarapack is a small FFS pack with a 
variety of brushes. This is for a one-off test, 
while the miniature mascara in mini tubes is 
reclosable. Its originality lies in its flat base, 
allowing it to stand upright. This solution is 
said to provide a cost-effective version of the 
standard mini-model. For the complexion, the 
powder blister simulates the action of opening 

a compact to test the shade and texture of 
loose powder, thanks to a double lid. 

Arcade Beauty collaborated with Easysnap 
a couple of years ago to develop a single-dose, 
flat form pack that has suddenly come into its 
own, thanks to the coronavirus. The contents 
of the pack can be dispensed using one hand, 
making it a hygienic option. 

The multilayer ‘envelope’ guarantees pro-
tection of the formula and absolute hygiene. 
This type of sample is, therefore, suitable for 
all kinds of textures and its capacity can vary 
to suit the viscosity of the formula, from 0.8ml 
to 4ml, with a standard format of 55 x 70mm. 
French luxury skincare, cosmetics and perfume 
company Clarins packaged its Booster samples 
in Easysnap at the end of last year. 

More information from Arcade Beauty, 1740 Broadway,  
Suite 14A,  New York City, New York, 10019, USA. Tel: 1 212 541 2600.   
Web: arcadebeauty.com 

Above: Arcade Beauty’s Thouars site specialises in 
doypack, sachets and stick packs 
Left: Arcade Beauty’s European marketing director 
Isabelle Louis 
Below: Easysnap Booster samples 

Above: The Easysnap is well-suited to today’s world 
Left: Cosmetic tests at point-of-sale are having to adapt to the ‘new norm’ 
Below: Making products easily available to consumer testing is  
a significant challenge
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